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Fare Reduction

= Price elasticity of demand
(Fare elasticity of ridership)

= Simpson-Curtin rule: Ridership changes by
—1/3 of the original fare change (in %)

* However, many new theories predict more
responsive elasticity values, from -0.4 to -0.9.

Res Ults
epOrt # 1



Annual Ridership (Millions)
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Annual Saskatoon Transit Ridership vs. Various Fare Reductions

(using the Litman model)
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Figure 2-4: Annual ridership vs. fare reduction under the Litman model (pg. 11)



Fare Removal

Similar economic analysis would be useless

Case studies and historical precedent were
used to investigate zero-fare

Zero-fare transit systems have essentially failed
across the board over the past few decades

= With the exception of geographically-limited zero-fare
sub-networks within a regular fare-paying network
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Other Significant Findings

* There are many other factors that have a much
more significant impact on ridership than fare,

such as:

= Service frequency, coverage, availability, convenience,
travel time, ease of use...

* These factors can all be referred to as “end-user
utility,” and together they are by far the most
important factor for determining ridership

" A better value for money > saving money
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PART III

BEST PRACTICES FOR BUILDING YOUTH RIDERSHIP

cannot or drive ar t
at all, and because of this, they are a prime transit ma
oday are less attracted to automo
than in pr

nitire transit ridership are young peo
the ridership — as high as

riding the bus, which — until very recently, as data might suggest — has typically not b
ol” I suc , however, s n endeavour can prove to be very rewarding for all parties




Longueuil, Quebec ...................

Gatineau, Quebec

Victoria, British Columbia
Halifax, Nova Scotia

London, Ontario

Sherbrooke, Quebec ................
Champaign-Urbana, lllinois ......
Durham, Morth Carolina
Gainesville, Florida

Eugene, Oregon
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Response Category

Partnerships
Post-secondary
Schools
Employers
City
Community
Other transit systems

Design/planning/admin

Infrastructure .

Reserved/queue-jump lanes

Signal priority
Park-and-ride

Smart cards

BRT

Technology
Business strength
Customer service
Socioeconomics
Zero-fare

Total [ 11
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Table 2: High ridership response types of all ten cities

Explanations for High Ridership

[
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Figure 3: explanations for
high ridership by number of
cities with response type
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PRIMARY RECOMMENDATIONS

e Create & Strengthen Aggressive Partnerships

e Go Digital & Tech-Savvy

e Review & Improve End-User Utility

SECONDARY RECOMMENDATIONS
Universal “Smart” Go-Pass Card
Develop a Ubiquitous Brand
Develop Partnerships with Community Groups/Businesses
More & Better Market Research

TERTIARY RECOMMENDATIONS
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